
About Mastercard SpendingPulse
Mastercard SpendingPulse reports on national retail sales across all payment types in select markets around the world. The findings 
are based on aggregate sales activity in the Mastercard payments network, coupled with survey-based estimates for certain other 
payment forms, such as cash and check.

Mastercard SpendingPulse defines “U.S. retail sales” as sales at retailers and food services merchants of all sizes. Sales activity within 
the services sector (for example, travel services such as airlines and lodging) are not included

Sources:
1. Mastercard SpendingPulse, October 2020
2. Mastercard Holiday Shopping Survey, October 2020
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Values AND Value

78% 70% 68% 66%

Around the country, the holidays are a time when many people embrace 
tradition. However, in a year that has been like no other, consumers might 
break with convention and possibly even start some new traditions. Follow 
along as we reveal changing consumer habits based on data from 
Mastercard SpendingPulse and a Mastercard Holiday Shopping Survey and 
examine what those insights mean for retailers this holiday season.

While Black Friday traditionally kicks off 
the official countdown to the holidays, 
shopping started much earlier this year. 
Cyber deals emerged in October with 
major e-commerce promotions serving as 
important milestones.

Digital channels have been on the rise, and the pandemic has only accelerated the shift. 
E-commerce is expected to account for 20% of overall retail sales in 2020, compared to 
roughly 14% in 2019. 

At the same time, 88% of consumers who are cutting back in-store shopping say they will 
miss some aspects of that experience this holiday season:

Keep in mind that consumers have likely 
been inundated with promotional 
messages from multiple brands this 
holiday season. Provide subscribers with 

Consumers are increasingly attracted to 
brands whose values are socially aware 
and align with their own. Now is the time 
to evaluate what your brand stands for 
and how you're contributing to the 
betterment of your communities. 

With more consumers doing their holiday 
shopping online, be sure your brand’s 
digital channels are optimized to deliver 
an exceptional customer experience. 
Think about how you can create some of 
those missing elements of the in-store 
shopping experience through your 

Now, the answer to the question you’ve been waiting for…
Good news for the retail industry may be on the horizon!

For more information on how Mastercard supports retailers,
contact your Mastercard account representative. 

In the spirit of this most uncommon 
holiday season, where consumers spend 
is becoming less traditional too. When 
it comes to how much consumers plan 
to spend this holiday season, some find 
themselves in fortunate circumstances 
despite economic hardships imposed by 
the pandemic.

Where consumers plan to shop

How much consumers plan to spend

brands that match up 
with their personal values

57% 46%
will miss the ability to 
touch/feel gifts before 
purchasing them

will miss the 
serendipity of 
unexpected gift finds

will miss access to
better deals

of shoppers are likely to 
shop online this year

anticipate less in-store 
shopping this year

82% 47%

34%

small businesses women-owned 
businesses

Black-owned 
businesses 

41% 43%
of consumers plan to 
cut back spending

have more money to spend on holiday gifts 
because they haven’t been able to spend as 
much money as normal during 2020.

growth in U.S. retail sales is 
forecasted, excluding automotive 
and gas, compared to the same 
time last year, according to 
Mastercard SpendingPulse

H O M E  F O R  T H E  H O L I D AY S :

Consumer Trends and Tips 
for Retailers to Navigate 
an Untraditional Year

Online — Not on Line

2.4%
of consumers plan to 
spend the same or 
more money on 
holiday shopping this 
year compared to last

59%

Early Arrival

Will the Season Be Bright?

brand’s website and mobile app with 
detailed product photos and descriptions, 
personalized ideas for other items 
shoppers may like based on their 
browsing behavior and features such as 
virtual try-on and virtual styling.

Whether it's partnering with an 
organization to aid the underserved or 
bringing awareness to causes important 
to your customers, brands that take a 
stand and take action earn loyal 
customers simply by doing good.  

relevant, personalized messages rather 
than generic communications in order to 
stand out from the noise.

DECEMBER

40% 41% 6%
CYBER MONDAYOCTOBER

plan to wait 
until mid or late 
December

will have begun by 
Cyber Monday 

of consumers started their 
holiday shopping before the 
end of October

ONLINE IN STORE


